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DETAILED ACTION 

1. Claims 1-41 have been examined. 

Continued Examination Under 37 CFR 1.114 

2. A request for continued examination under 37 CFR 1.114, including the fee set forth in 37 CFR 
1 17(e), was filed in this application after final rejection. Since this application is eligible for continued 
examination under 37 CFR 1.114, and the fee set forth in 37 CFR 1 17(e) has been timely paid, the 
finality of the previous Office action has been withdrawn pursuant to 37 CFR 1.114. Applicant's 
submission filed on 8/16/04 has been entered. 

Response to Amendment 

3. The Amendment filed on 8/16/04 is insufficient to overcome the Deaton and Kepecs 
reference. 

Claim Rejections - 35 USC §103 
The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

4. Claim 1-5, 7-21, 23-31, 33-41 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Deaton (5,687,322) in view of Kepecs (6,330,543). 
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Claim 1, 2, 13, 14, 19, 29, 39: Deaton discloses a business method for influencing 
consumer purchase of retail sales items, comprising the steps of: 

(a) creating an electronic consumer database for each of a plurality of retail stores, the 
database indicating a purchase history of items purchased by consumers at the retail store (col 
73, lines 30-37); 

(b) determining when a common item is offered for sale by each of the retail stores at a 
reduced retail sales price (col 73, lines 30-35; col 90, lines 6-26; col 74, lines 17-27), the reduced 
retail sales price being effective for a promotion period determined by each retail store (col 102, 
line 65-col 103, line 5; col 106, lines 37-50); and 

(c) based on the promotion periods for the common item at respective retail stores and the 
purchase history of the consumers, offering the common item to a predetermined select group of 
consumers with a price discount established by a manufacturer of the common item, the 
manufacturer price discount resulting in a target sales price adapted to influence purchase by the 
consumer (col 74, line 17-col 75, line 8). 

Deaton further discloses offering a complementary item (col 74, lines 3-17). 

Deaton further discloses the price discount being valid exclusively during the promotion 
period for each retail store (col 102, line 65-col 103, line 5; col 106, lines 37-50), and resulting in 
a target sales price less than the reduced retail sales price (col 90, lines 6-26; col 74, lines 17-27; 
col 74, lines 38-48; col 71, lines 10-25; col 160, lines 50-60). 

Deaton further discloses purchasing an item from a manufacturer for resale at a retail 
store (col 74, lines 20-25), establishing a retail sales price for the item (col 74, line 65-col 75, 
line 5; col 74, lines 22-25; col 90, lines 6-26; col 74, lines 17-27). 
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Deaton further discloses the manufacturer or retailer can set price discounts (col 74, line 
21-27) based upon customer history (col 74, line 24-28). 

Deaton does not explicitly disclose that the price discounts can be set based upon the 
interaction of promotions between the manufacturer and retailer and optimized from the 
manufacturer's perspective. 

However, Kepecs discloses a DAP computer performing price and promotion calculation 
functions for a manufacturer or retailer (col 8, lines 40-50; Fig. 3). 

Kepecs further discloses targeting a user and a retailer and/or producer/manufacturer 
providing pricing promotions (col 2, lines 29-35). 

Kepecs further discloses that both the retailer and/or manufacturer provide pricing 
promotions (col 2, lines 44-52; col 4, lines 35-40). 

Kepecs further discloses that the producer and retailer obtain useful information to 
precisely and effectively target promotional offers (col 4, lines 62-65). 

Kepecs further discloses targeting promotions to select customers based on customer 
history, retailer information, manufacturer promotions, advertising history, availability of and 
user interaction with other promotions (col 6, line 61 -col 7, line 10). 

Kepecs further discloses providing a discounter promotion instructions based upon the 
interaction of promotions between the discounter and the retailer (col 7, lines 30-44). 

Kepecs further discloses that the discounter can be a manufacturer or retailer (col 5, lines 

30-35). 

Kepecs further discloses the manufacturer utilizing the DAP to target pricing and 
promotions (col 7, liners 26-31). 
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Kepecs further discloses that promotions information includes promotion period (col 17, 
lines 5-10; col 14, lines 45-50; col 12, lines 57-62; col 11, lines 25-30; col 10, lines 28-33; col 5, 
lines 37-42) 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Kepecs offering of promotions based upon the interaction of 
manufacturer and retailer promotions and optimized from a manufacturer's perspective to 
Deaton' s manufacturer and retailer promotions that interact and are optimized. One would have 
been motivated to do this in order for the manufacturer to be able to obtain pertinent information 
to precisely and effectively target promotional offers. 

Additionally, Deaton discloses that both single and multiple stores can be involved (col 3, 
lines 20-27; col 95, lines 1-6), that promotions can be targeted at a particular store (col 63, line 
55-col 64, line 5), that promotions can be targeted for certain time periods (col 73, line 61 -col 74, 
line 17; col 94, lines 20-47; col 102, lines 27-40; col 102, line 53-col 103, line 5), and that 
promotions can be controlled or modified in a variety of manners based on a variety of factors 
(col 103 line 5-47). 

Deaton further discloses both manufacturer and retailer promotions (col 74, lines 21-25), 
and manufacturer and retailer discounts on the same product and that the discounts can be 
coordinated in order to provide the optimal total discount in regards to the goals of the 
manufacturer and the retailer (col 105, lines 10-34). 

Kepecs further discloses that the promotions are targeted to a particular store or stores 
(col 9, lines 12-15; col 3, lines 5-15) that there can be tracked and monitored promotion periods 
for discounts (col 10, lines 25-31; col 17, lines 6-12) 
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Kepecs further discloses offering manufacturer and retailer discounts and that the 
discounts can be on the same products (col 2, lines 45-51), that manufacturer and retailer 
discounts can be coordinated and optimized (col 3, line 59-col 4, line 1 1), that manufacturer 
promotion information and retailer cost and price information is known, coordinated, and 
optimized (col 6, line 60-col 7, line 1 0) including considering the effects of manufacturer 
promotions and interaction with other promotions (col 13, line 65-col 14, line 12). 

Kepecs further discloses that a discounter can be a retailer or a manufacturer (col 5, line 
30-35; col 8, lines 40-45) and that manufacturer discounts can be determined or optimized based 
upon the discounts being offered by another discounter (col 7, lines 26-43). 

Claim 3: Deaton and Kepecs disclose a business method according to claim 1, and 
Deaton further discloses that the manufacturers price discount is offered at each of the retail 
stores outside of the promotion period for each retail store (col 114, lines 15-19; col 160, lines 
50-60). 

Claim 4, 20, 30: Deaton and Kepecs disclose a business method according to claim 1, and 
Deaton further discloses providing a personalized saving sheet to each consumer of the select 
group of consumers indicating the target sales price of the item (col 74, lines 59-65; col 160, 
lines 50-60). 

Claim 5, 21, 31: Deaton and Kepecs disclose a business method according to claim 4, and 
Deaton further discloses that the personalized saving sheet indicates a total savings to the 
consumer when purchasing the item at the retail store (col 74, line 64- col 75, line 5). 
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Claim 7, 23, 33: Deaton and Kepecs disclose a business method according to claim 4, and 
Deaton comprising presenting the personalized saving sheet to the consumer at the retail store 
(col 73, lines 4-14). 

Claim 8, 24, 34, 40: Deaton and Kepecs disclose a business method according to claim 1, 
and Deaton further discloses that the item is sold by the retail store for the target sales price only 
when purchased in quantities of two or more (col 144, lines 14-16; col 7, lines 37-41). 

Claim 9, 25, 35, 41: Deaton and Kepecs disclose a business method according to claim 1, 
and Deaton further discloses that the item is offered for sale at the target sales price for only one 
day of the promotion period (col 106, lines 37-50). 

Claim 10, 26, 36: Deaton and Kepecs disclose a business method according to claim 1, 
and Deaton further discloses that the item is one that the consumer has a history of purchasing at 
the retail store (col 74, lines 1 1-15; col 73, lines 49-57). 

Claim 1 1, 27, 37: Deaton and Kepecs disclose a business method according to claim 1, 
and Deaton further discloses that the item is one that the consumer has no history of purchasing 
at the retail store (col 74, lines 10-12; col 70, lines 3-10). 

Claim 12, 28, 38: Deaton and Kepecs disclose a business method according to claim 1, 
and Deaton further discloses automatically applying the target sales price to the item at a point of 
sale (col 73, lines 4-14). 

Claim 15: Deaton and Kepecs disclose a business method according to claim 13, and 
Deaton further discloses that the complementary item is offered for sale at the target sales price 
for only one day of the promotion period (col 74, lines 8-10; col 106, lines 37-50). Deaton 
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further implies that the coupon targeting techniques also apply to the coupon for the 
complementary item (col 74, lines 7-8; col 74, lines 14-17). 

Claim 16: Deaton and Kepecs disclose a business method according to claim 13, and 
Deaton further discloses that the complementary item is one that the consumer has a history of 
purchasing at the retail store (col 74, lines 8-10; col 74, lines 11-15). Deaton further implies that 
the coupon targeting techniques also apply to the coupon for the complementary item (col 74, 
lines 7-8; col 74, lines 14-17). 

Claim 17: Deaton and Kepecs disclose a business method according to claim 13, and 
Deaton further discloses that the complementary item is one that the consumer has no history of 
purchasing at the retail store (col 74, lines 8-10; col 74, lines 10-12). Deaton further implies that 
the coupon targeting techniques also apply to the coupon for the complementary item (col 74, 
lines 7-8; col 74, lines 14-17). 

Claim 18: Deaton and Kepecs disclose a business method according to claim 13, and 
Deaton further discloses comprising automatically applying the target sales price to the 
complementary item at a point of sale (col 74, lines 8-10; col 73, lines 4-14). Deaton further 
implies that the coupon targeting techniques also apply to the coupon for the complementary 
item (col 74, lines 7-8; col 74, lines 14-17). 

5. Claim 6, 22, 32 are rejected under 35 U.S.C. 103(a) as being unpatentable over Deaton 
(5,687,322) in view of Kepecs (6,330,543) in further view of Barnett (6,321,208). 

Claim 6, 22, 32: Deaton and Kepecs discloses a business method according to claim 4. 
Deaton further discloses sending the personalized saving sheet to the consumer prior to the 
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consumer entering the retail store (col 74, lines 53-65) and electronic savings sheets (col 73, 
lines 4-14). 

Additionally, the smart card with coupons that Deaton gives the customer at the cash 
register is an electronic savings sheet given to the customer prior to the customer next entering 
the retail store. 

Deaton does not explicitly disclose that the electronic savings sheet is sent to the 
customer prior to the customer entering the retail store at all. 

However, Barnett discloses electronically sending the personalized saving sheet to the 
consumer prior to the consumer entering the retail store (Fig. 1; col 5, lines 20-45). 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Barnett' s electronically sent saving sheet to the consumer to 
Deaton' s electronic coupons and Deaton' s coupons sent to the consumer. One would have been 
motivated to do this because electronically sent coupons are convenient to many users. 

Response to Arguments 

6. Applicant's arguments with respect to claims 1-41 have been considered but are not found 
persuasive. 

Examiner notes that while specific references were made to the prior art, it is actually 
also the prior art in its entirety and the combination of the prior art in its entirety that is being 
referred to. 

Please also note that the additional citations added below have also been added to the 
rejection above. 
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Deaton further discloses that both single and multiple stores can be involved (col 3, lines 
20-27; col 95, lines 1-6), that promotions can be targeted at a particular store (col 63, line 55-col 
64, line 5), that promotions can be targeted for certain time periods (col 73, line 61 -col 74, line 
17; col 94, lines 20-47; col 102, lines 27-40; col 102, line 53-col 103, line 5), and that 
promotions can be controlled or modified in a variety of manners based on a variety of factors 
(col 103 line 5-47). 

Deaton further discloses both manufacturer and retailer promotions (col 74, lines 21-25), 
and manufacturer and retailer discounts on the same product and that the discounts can be 
coordinated in order to provide the optimal total discount in regards to the goals of the 
manufacturer and the retailer (col 105, lines 10-34). 

Kepecs further discloses that the promotions are targeted to a particular store or stores 
(col 9, lines 12-15; col 3, lines 5-15) that there can be tracked and monitored promotion periods 
for discounts (col 10, lines 25-31; col 17, lines 6-12) 

Kepecs further discloses offering manufacturer and retailer discounts and that the 
discounts can be on the same products (col 2, lines 45-51), that manufacturer and retailer 
discounts can be coordinated and optimized (col 3, line 59-col 4, line 1 1), that manufacturer 
promotion information and retailer cost and price information is known, coordinated, and 
optimized (col 6, line 60-col 7, line 10) including considering the effects of manufacturer 
promotions and interaction with other promotions (col 13, line 65-col 14, line 12). 

Kepecs further discloses that a discounter can be a retailer or a manufacturer (col 5, line 
30-35; col 8, lines 40-45) and that manufacturer discounts can be determined or optimized based 
upon the discounts being offered by another discounter (col 7, lines 26-43). 
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Conclusion 

7. This is a RCE of applicant's earlier Application No. 09/777,212. All claims are drawn to 
the same invention claimed in the earlier application and could have been finally rejected on the 
grounds and art of record in the next Office action if they had been entered in the earlier 
application. Accordingly, THIS ACTION IS MADE FINAL even though it is a first action in 
this case. See MPEP § 706.07(b). Applicant is reminded of the extension of time policy as set 
forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 .136(a) will be calculated from the mailing date of the advisory action. In no, however, 
event will the statutory period for reply expire later than SIX MONTHS from the mailing date of 
this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Arthur Duran whose telephone number is (703)305-4687. The 
examiner can normally be reached on Mon- Fri, 7:30-4:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on (703)305-8469. The fax phone number for the 
organization where this application or proceeding is assigned is 703-872-9306. 
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Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 
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